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Retuming home Alastair joined
Smiths Crisps where he worked
in logistics (making sure that
crisps were transported to the
correct places and on time). Tt
was here that he discovered his
passion for marketing so he left
to pursue this dream elsewhete.

r was then offered the
role of Marketing Director for
RAC, managing a team of 70
and accountable for a §55
million budget helping to bring
record levels of new customers
to the company,

After studying for a degree in Tansport
. Alastair saved for six months before

| wanaged an §3 million marketing budget
, betore landing a dream role at irgin WMoney

He later joined Nomwich Union where he

2s the Head of Customer Marketing. The brand
was undergoing a ot of changes at this time
and the team won numerons anards including
the WA Best Digital Advertising Award.

In 2010 Alastair joined
Nationwide Building Society
as the Head of Brand
Marketing. Tnvolved
N NULLIDIAS campm@ns
he attriputes his success
to his passion for
marketing and love
of people and ideas.
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