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After graduating he took
Amanagement trainee role at
Unilever and was involved in
the launch of The Spice Girls
body spray

NationwideEducation

He then spent two years as

a strategy consultant at a large
firm advising clients actoss Europe
on how to improve their business.

He later moved to Telewest

as the Head of Customer

Marketing and a F642 million

budget. His team delivered the

best sales results for three years
Auring the start of 2000.

g 104 and white caps so they had to suppl

Richard then moved to Coca-Cola

as a4 Senior Brand Manager

One of his proudest achievements

was convincing Coca-Cola to

advertise their logo at games in the colours of
home teams playing within the Tootball League.
However, they quickly leamt that away fans
would only drink coke from the traditional

cups in both sets of colours at every game.

/S solver he enjoys the challenge

As the Head of Savings at

Nationwide Building ro(etg & ‘
Richard manages a team of 50 who |

(ool after the accounts of ten million
customers. A keen problem

of bringing in new customers |
(ookm@ to save their money |
with Nationwide.
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